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Estimating consumer’s attitude and behavior toward the ecosystem services
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Ecosystem Services

Forest resource management
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Sustainable regional development
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Waste management
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Estimating the value of ecosystem services provided by forest,
farms and other natural resources with econometrics methods.
Data is collected by field research, online surveys or laboratory
experiments.
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| try to propose a model for sustainable forest management
using Ecosystem Services. A survey of the difference
between ecosystem services to of foresters will be
investigated.
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Consumers’ behavior to buying attitude could vary by the
information which consumers get. | estimate the difference in
willingness to pay for the fair trade goods. Factors affecting to
WTP would be revealed by the research.
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