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Strengthening the competitiveness of retailers
by creating a sustainable supply chain
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This study explores feasible models for building sustainable supply
chains to solve business challenges faced by small and
medium-sized retailers and improve their competitiveness.
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This study conducts a systematic review of the literature on global
supply chain resilience using the preferred reporting items for
systematic reviews and meta-analysis (PRISMA) methodology. This
study highlights the increasing importance of resilience in
mitigating disruptions and ensuring sustainability in global supply
chains, particularly in the context of the recent global crises.
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By highlighting six dimensions in building dynamic capabilities,
this study aims to investigate the driver of dynamic capabilities
through the lens of international entrepreneurship and how
dynamic capabilities enable small and medium-sized
enterprises to achieve a competitive advantage in international
markets. Utilizing a multiple case comparative analysis
approach with 10 Japanese SMEs with top market shares in the
international market, we examine six critical dimensions of
dynamic capabilities: market sensing, human resource
management, core technology, target marketing, network
resource management, and risk management.
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Regional economic development and small and medium-sized
enterprises in East Asia
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*Analyzing the strategic behavior and impact of startup
companies on internationalization: A GVC mapping approach

How do strategic networks help SMEs upgrade in global value
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