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| theoretically analyze why and how Japan and Korea have
different economic system even though their economic
environments are similar.
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| research how to promote fair trade products in Japan from a
marketing point of view by joint research.
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In light of changes in the economic environment, such as the
declining birthrate, aging population, and shrinking population,
| research on measures to revitalize local economies from the
approaches of financial economics and labor economics.
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Amazon Services International, Inc.

Fair trade isn't sweet, M. Ota, Y. Sakata and T. lijima (2023),
Amazon Services International, Inc. in Japanese.
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“Effects of financial inspection on bank behavior,” I.
Nagata-Shimabukuro and T. lijima (2015), in N. Yoshino et al. ed.
“Challenges and Directions in the Japanese Economy,” Keio-UP
in Japanese.
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“Mitigating effect of providing specific information on
consumers’ negative reactions to cause-related marketing,” T.
lijima, M. Ota and Y. Sakata (2023), Journal of Fair Trade 4(1) 39-57.

“Effect of Appeal of Social Products on Product Choice: Evidence
from Japan,"M. Ota, T. lijima and Y. Sakata (2020), Journal of
International Consumer Marketing , 33(3) 338-349.

“Fair trade information eliminates the positive brand effect:
product choice behavior in Japan,” M. Ota, Y. Sakata and T. lijima
(2019), Asian Journal of Sustainability and Social Responsibility,
vol. 4, article number: 6.



