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Study of management strategy and innovation process of Asian companies that
have become global leaders
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Adapting to the rapid changes in the business environment, Asian
companies are developing their global strategies and innovation
processes in a unique way to build their competitive advantage.
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Recently not only Western and Japanese companies but East
Asian i.e. Korean, Chinese, and Taiwanese companies have
rapidly developed and have accelerated their global activities.
In our laboratory it is researched that the source of competitive
advantage in Asian companies has been built by the unique
method using human network.
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Based on the idea that consumption behavior differs
depending on divergent country and social religiosity, cross
cultural surveys are conducted to figure out how divergent
cultures influence consumer cognition, decision, and behavior
differently.
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A consumer domestic/
foreign product choice model

HA Jeeyeon

%ﬁ@m%iﬁ Recent Research Results

(&E& Books)

HERER IRENC o N—\ =2 a VB3R (DEFR) . B
K - BEMBEER €27~V 5 -2 JHR. BoFE b EHE,
BNERBIEEL 1> FA—)L, 20214, 258-305. 502-5578

Strategic Management: Competitiveness and Globalization, joint
translation, Cengage Learning, Chapter6 Corporate-level Strategy,
Chapter11  Organizational Structure and Controls, 2021,
pp.258-305, 502-557

(§®3Z . Published Papers)

[HBH B RE T BRERY T — /32— D — LRV E
FOMBELZROI—) 7O 7HBREERRER) 258, 111-121
B(2022)

"The Pattern of Researcher Network and Knowledge Sharing:
Insights from the Case of Samsung Electronics," Jeeyeon Ha,
Japan Academy for Asian Market Economies, Vol.25, pp.111-121
(2022)

[WLRVBFICBITEMEERY -0 DESEAFEFXETS
EREFZTERE) 25318, 36-438(2020)

"Researcher Network at Samsung Electronics: through Analysis of
U.S. Patent Applications,” Jeeyeon Ha, Reports of Faculty of
Humanity-Oriented Science and Engineering, Kinki University,
Vol.31, pp.36-43(2020)

“Social Religiosity: Concept and Measurement across Divergent
Cultures Type,” Anil Mathur et al. and Jeeyeon Ha, Asia Pacific
Journal of Marketing and Logistics, Vol.27 Issue 5, pp. 717-734
(2015)

L Ea—MEICET B ERDBIERT | 1/ _—> a VFZEE D
12 7o PHigREFREFR) 8175, 131-1448 (2014)

“Towards a Methodology for Developing Innovation Theories: an
Assessment of Reviews,” Jeeyeon Ha, Japan Academy for Asian
Market Economies, vol. 17, pp. 131-144 (2014)

42

13
=
:
%
2
5
#
X
%

ssauisng pue juswaseue|y jo juawiiedaq



