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Strengthening Dynamic Capabilities in Domestic Firms
David J. Teece, Institute for Business Innovation, Haas School of Business, University of
California, Berkeley, USA

Reconceptualizing Tacit Knowing: A Phenomenological Perspective
Ikujiro Nonaka, Hitotsubashi University, Japan

Hirotaka Takeuchi, Harvard Business School, USA

Kota Uno, buho, Japan

The Seven Directions of Value

Philip Sugai, Graduate School of Business, Doshisha University, Japan

A Measure to Assess, Coach, and Develop Individuals:

Integrating Learning, Creativity, Design Thinking, Innovation, and Work Motivation
Bonnie Richley, Interaction Science, LL.C, USA

Tony Lingham, Interaction Science, LLC, USA

Revisiting Nonaka’s Organizational Knowledge Creation Theory for during and after the
COVID-19 Pandemic
Ayano Nishihara, Rikkyo University, Japan

Creativity and Its’ Relationships with 21st Century Skills in Job Performance
Jeremy Lamri, JobTeaser, France
Todd Lubart, Université de Paris and Univ Gustave Eiffel, LaPEA, France

The Function of Network-Style Transactions in Local Japanese Industry:
A Case Study of the Plum Industry in the Minabe-Tanabe Region of Wakayama
Tkuko Nishida, Aichi Sangyo University, Japan

Impact of the Extent of Telework Effect on Employee Job Satisfaction and Labor Productivity
in Japan
Kazunori Minetaki, Faculty of Business Administration, Kindai University, Japan

Towards a Firm for Our Time
J.-C. Spender, Kozminski University, Poland



Book Review

CREATIVE MANAGEMENT: The Theory and Practice of Creative Management and
Innovative Administration

By Fangqi Xu

Weida Liu, Kindai University, Japan

The Routledge Companion to Asian Family Business’ Governance, Succession, and Challenges
in the Age of Digital Disruption
By Ho-Don Yan and Fu-Lai Tony Yu

Ho-Don Yan, Fen Chia University, Taiwan
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